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Although I’m sure that some of you have these rules memorized from previous 
CLU-IN events, let’s run through them quickly for our new participants.  

Please mute your phone lines during the seminar to minimize disruption and 
background noise. If you do not have a mute button, press *6 to mute #6 to 
unmute your lines at anytime. Also, please do NOT put this call on hold as this 
may bring delightful, but unwanted background music over the lines and 
interupt the seminar. 

You should note that throughout the seminar, we will ask for your feedback. 
You do not need to wait for Q&A breaks to ask questions or provide 
comments. To submit comments/questions and report technical problems, 
please use the ? Icon at the top of your screen. You can move forward/
backward in the slides by using the single arrow buttons (left moves back 1 
slide, right moves advances 1 slide). The double arrowed buttons will take you 
to 1st and last slides respectively. You may also advance to any slide using the 
numbered links that appear on the left side of your screen. The button with a 
house icon will take you back to main seminar page which displays our 
agenda, speaker information, links to the slides and additional resources. 
Lastly, the button with a computer disc can be used to download and save 
today’s presentation materials. 

With that, please move to slide 3. 
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RSS	
  as	
  a	
  means	
  of	
  communica.ng:	
  
Opt-­‐In	
  –	
  users	
  elect	
  which	
  feeds	
  which	
  they	
  subscribe	
  to.	
  
SyndicaDon	
  –	
  RSS	
  is	
  a	
  defined	
  standard	
  for	
  syndicaDng	
  content,	
  feeds	
  extend	
  reach	
  
Content	
  –	
  steady	
  stream	
  of	
  fresh	
  web	
  content	
  
AggregaDon	
  –	
  users	
  can	
  quickly	
  scan	
  mulDple	
  content	
  streams	
  and	
  click	
  on	
  items	
  of	
  	
  
interest	
  saving	
  Dme	
  
Traffic	
  –	
  increased	
  exposure	
  and	
  traffic	
  for	
  web	
  sites	
  	
  

IniDally	
  RSS	
  was	
  restricted	
  to	
  News	
  Headlines	
  but	
  now	
  common	
  uses	
  for	
  RSS	
  include:	
  
	
  Blogs	
  –	
  summaries	
  of	
  daily	
  blog	
  posts	
  
	
  NewsleVers	
  –	
  synopses	
  of	
  newsleVers	
  alerDng	
  users	
  that	
  a	
  new	
  newsleVer	
  is	
  available	
  
	
  Weather	
  Alerts	
  –	
  noDficaDon	
  of	
  severe	
  weather	
  	
  
	
  Press	
  Announcements	
  –	
  new	
  product	
  announcements	
  
	
  Specials	
  or	
  Discounts	
  –	
  weekly	
  deals	
  or	
  discount	
  offers	
  for	
  customers	
  
	
  Calendars	
  –	
  lisDngs	
  of	
  upcoming	
  events,	
  deadlines	
  or	
  holidays	
  

RSS	
  as	
  a	
  means	
  of	
  communica.ng:	
  
Opt-­‐In	
  –	
  users	
  elect	
  which	
  feeds	
  which	
  they	
  subscribe	
  to.	
  
SyndicaDon	
  –	
  RSS	
  is	
  a	
  defined	
  standard	
  for	
  syndicaDng	
  content,	
  feeds	
  extend	
  reach	
  
Content	
  –	
  steady	
  stream	
  of	
  fresh	
  web	
  content	
  
AggregaDon	
  –	
  users	
  can	
  quickly	
  scan	
  mulDple	
  content	
  streams	
  and	
  click	
  on	
  items	
  of	
  	
  
interest	
  saving	
  Dme	
  
Traffic	
  –	
  increased	
  exposure	
  and	
  traffic	
  for	
  web	
  sites	
  	
  

IniDally	
  RSS	
  was	
  restricted	
  to	
  News	
  Headlines	
  but	
  now	
  common	
  uses	
  for	
  RSS	
  include:	
  
	
  Blogs	
  –	
  summaries	
  of	
  daily	
  blog	
  posts	
  
	
  NewsleVers	
  –	
  synopses	
  of	
  newsleVers	
  alerDng	
  users	
  that	
  a	
  new	
  newsleVer	
  is	
  available	
  
	
  Weather	
  Alerts	
  –	
  noDficaDon	
  of	
  severe	
  weather	
  	
  
	
  Press	
  Announcements	
  –	
  new	
  product	
  announcements	
  
	
  Specials	
  or	
  Discounts	
  –	
  weekly	
  deals	
  or	
  discount	
  offers	
  for	
  customers	
  
	
  Calendars	
  –	
  lisDngs	
  of	
  upcoming	
  events,	
  deadlines	
  or	
  holidays	
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Subscribing	
  to	
  a	
  feed	
  will	
  tell	
  the	
  reader	
  to	
  regularly	
  download	
  the	
  feed	
  
updates	
  

We	
  will	
  now	
  take	
  a	
  quick	
  look	
  at	
  what	
  these	
  methods	
  look	
  like.	
  



18	
  

The	
  most	
  simple	
  approach	
  is	
  to	
  open	
  the	
  URL	
  for	
  the	
  feed	
  in	
  an	
  internet	
  
browser	
  window	
  and	
  look	
  at	
  the	
  updates.	
  Of	
  course,	
  this	
  approach	
  is	
  no	
  
different	
  than	
  looking	
  at	
  the	
  “what’s	
  new”	
  page	
  for	
  a	
  website	
  but	
  it	
  does	
  at	
  
least	
  allow	
  even	
  the	
  most	
  inexperienced	
  user	
  to	
  opportunity	
  to	
  browse	
  the	
  
RSS	
  feed.	
  
Click	
  on	
  link	
  for	
  cluin	
  RSS	
  

Another	
  method	
  is	
  to	
  use	
  a	
  web-­‐based	
  feed	
  reader	
  such	
  as	
  the	
  free	
  “google	
  
reader”.	
  This	
  method	
  allows	
  a	
  user	
  to	
  read	
  feeds	
  from	
  any	
  pc	
  with	
  internet	
  
access.	
  Users	
  can	
  subscribe	
  to	
  mulDple	
  feeds	
  and	
  use	
  the	
  google	
  reader	
  as	
  
their	
  one-­‐stop	
  to	
  review	
  all	
  feeds.	
  	
  
Login	
  for	
  my	
  google	
  reader	
  account:	
  username:	
  jeanmbalent,	
  password:	
  
charlie0	
  

The	
  final	
  and	
  most	
  efficient	
  *	
  effecDve	
  	
  way	
  to	
  use	
  RSS	
  feeds	
  is	
  with	
  a	
  stand-­‐
alone	
  feed	
  reader	
  such	
  as	
  wTicker.	
  Of	
  course	
  there	
  are	
  dozens	
  of	
  other	
  
applicaDons	
  each	
  with	
  own	
  features.	
  wTicker	
  is	
  highlighted	
  here	
  only	
  as	
  an	
  
example.	
  	
  
Click	
  to	
  next	
  slide	
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Source:	
  hVp://jcmc.indiana.edu/vol13/issue1/boyd.ellison.html	
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Source:	
  EPA	
  2010	
  Ethics	
  Training	
  on	
  Social	
  Media	
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Include	
  quotes	
  on	
  social	
  implicaDons	
  of	
  social	
  networks	
  

Social	
  media	
  sites	
  are	
  more	
  than	
  just	
  places	
  to	
  post	
  videos!	
  
Users/organizaDonal	
  idenDDes	
  are	
  established	
  
ConnecDons	
  between	
  users	
  built	
  to	
  facilitate	
  sharing	
  
Tagging,	
  commenDng,	
  voDng,	
  sharing	
  of	
  files	
  throughout	
  networks	
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hVp://en.wikipedia.org/wiki/LinkedIn	
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